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Feb 25 Feb '24 total
Passenger Movements
International Passengers 59,735 64,684 -1.7% 795,583 727,845 9.3%
Domestic Passengers 355,138 388,980 -8.7% 4,564,514 4,729,255 -3.5%
Total Passenger Movements 414,873 453,664 -8.6% 5,360,097 5,457,100 -1.8%
International 410 458 -10.5% 5,521 5,167 6.9%
Domestic 5276 5478 -3.7% 66,870 65,030 2.8%
Total Aircraft Movements 5,686 5,936 -4.2% 72,391 70,197 3.1%
International Seat Capacity 72,506 76,560 -5.3% 942,991 881,104 7.0%
Domestic Seat Capacity 445,960 460,502 -3.2% 5,640,140 5,793,457 -2.6%
Total Capacity 518,466 537,062 -3.5% 6,583,131 6,674,561 -1.4%

International Arrivals

Last Country of Residence*

New Zealand 14,072 15,526 -9.4% 221,377 198,032 11.8%

Overseas
Australia 11,137 11,752 -5.2% 126,667 113,350 11.7%
Europe 2,200 2,227 -1.2% 15,214 15,334 -0.8%
North America 998 1,067 -6.5% 8,410 10,644 -21.0%
Asia 1,231 1,369 -10.1% 14,017 15,300 -8.4%
Pacific Islands 271 351 -22.8% 3,706 4,019 -1.8%
Other 0 0 0

Total Overseas 15,837 16,766 -5.5% 168,014 158,647 5.9%

Total International Arrivals 29,909 32,292 -71.4% 389,391 356,679 9.2%

International Visitors Arrivals

Purpose of Visit*

Business/Conference 2,018 2,013 0.2% 23,840 23,877 0.2%
Holiday 3,951 5,020 -21.3% 34,537 33,174 41%
Visit Friends/Relatives 8,494 8,127 4.5% 94,266 84,767 11.2%
Other 1,375 1,705 -19.4% 17,249 17,604 -2.0%
Total International Visitors Arrivals 15,838 16,865 -6.1% 169,892 159,422 6.6%
* The international arrival information is based on a sample and only rep flying i ional directly to Wellington Airport (excludes visitors i ically via

This monthly traffic update from Wellington International Airport Limited (WIAL) is generated with assistance and data from Statistics New Zealand, the New Zealand Customs Service, Airways New Zealand, Immigration New Zealand flight operators. This document
is intended for information purposes. The data provided herein has not been subject to independent audit. No guarantees are given as to the completeness and accuracy of the data. WIAL (by its officers, agents or employees) will not be liable for any loss suffered by
any person relying or acting upon this information or analysis thereof.
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